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My work 
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6 MONTHS SINCE
I STOPPED
WORKING 

CLICK ME! 

Product integration 
shouldn’t‌ feel like an ad 

LET’S GO TO
CLINICAL
PILATES 

Clicks lead to Instagram!

Highest performing reel* 

CLICK ME! 

*As at 11/08/2026. For recent insights, see 
website > business enquiries. 
(insights refresh every 48 hours)

https://www.instagram.com/reel/DbKwwS1B7-z/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Da7p-c4JCUz/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


The Numbers* 

24,455 16,999 1,214 

7.1% WEIGHTED
ENGAGEMENT RATE‌ BY‌+ 

Performance across 15 Instagram posts published 16 July to 5 August 2026. 
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PERFORMANCE HIGHLIGHTS 

Recovery (wellness) storytelling
drives strong reach and follower
growth. 

Lifestyle and beauty content 
achieved engagement above 11%*. 

*All figures are up-to-date as at
11/08/2026. For recent insights, see

website > business enquiries. 
(insights refresh every 48 hours) 

Product-integrated lifestyle content
feels natural to the audience. 

TOTAL VIEWS ACCOUNTS REACHED TOTAL INTERACTIONS 

REACH 

AUDIENCE
DEMOGRAPHICS 

1.3k* followers as at 11/08/26‌
~77% aged 25-34‌
53.5% women‌
Top audience markets‌: Australia,
‌United Kingdom, United States,
‌Zimbabwe, and South Africa.

CALCULATION:‌+ 

TOTAL
INTERACTIONS 
DIVIDED BY‌  
TOTAL REACH‌  
X 100 
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email: tinovimba99@outlook.com 
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